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BACKGROUND 

 

Hope Givers Foundation launched raising legends 2 years ago and the focus was on the 

importance of embracing and supporting a boy child. 

Since the launch, there has been a huge support on the initiative and the question has always 

been that now that the project has launched, what now? 

Hope Givers partnered with Sister company Fabcreations to implement the after programs for 

RAISING LEGENDS as the Marketing, PR and Events company for Hope Givers Foundation. 

Hope Givers Foundation has also partnered with accredited coaches, mentors to offer training 

and skills transfer to our Boys & Men. 

 

PROJECT RATIONAL IVE RATIONALE 

 

 It goes without saying that only women and girls have been getting attention and consideration 

as they are seen as more vulnerable to abuse, attacks and as well less privileged. What this 

world order fails to grasp is the fact that the boy child has the same or worse challenges as girls 

have. Campaigns to safe the girl child from this or the other are prevalent and dominate the 

social discourse.  

 There is a social phenomenon where the boy child is neglected and not embrased. Boys are the 

unsung heroes and they also face challenges, like mental harassment, rapes etc. Girls have all 

the social rights but boys have no hearings. Even their own parents sometimes seldom believe in 

them.” 

 When you save the boy child from all these, by defending and fighting for his rights, you save a 

whole generation. That boy, upon growing up into a responsible man, father and husband, 

mentors his generation in the same way, all down his lineage hence the need to have initiatives 

where boys can me mentored and embraced by responsible men in communities. 
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TARGET MESSAGE 

• No to Gender Based Violence 

• No to Alcohol and Drug Abuse 

• No to criminal activities at school and communities 

• No to Depression – Suicide due to Mental Health 

• No to children abuse 

TARGET AUDIENCE 

Primary  

 A boy child 

 Men  

 Women 

Secondary Target Partner 

  Government Department  

o Presidency  

o Department of Women and Children 

o Department of Justice 

o Department of Sports, Arts & Recreational, 

o Department of Education 

o Department of Social Development 

o Department of Safety 

o Department of small businesses 

o Department of tourism 

 Gender Based Organization 

 Civil society organization 

 Religious communities 

 Business 

 Personalities 



 

3 
 

NATIONAL 3 Years PLAN 2019-2023 

Project 1: Schools and Community Awareness Intervention Tours  

These are school Visits with mentors, personalities etc to help motivate the boys and teachers 

in the schools.  

Programme details 

• Venue – School Hall/Assembly 

• Community Halls 

Project 2 : Boys school’s , Youth  and Men ambassador Programme  

This programme is aimed at instilling leadership skills at schools championed by Boys, Youth in 

Communities and Men at work , churches and government. The programme will also assist us in 

ensuring that criminal activities are reduced at school and community level. The boys, youth and men 

will Identify problems and solve them with captain of industries. 

Project 3:  Workshops  

These workshops are aimed at providing knowledge, information and support in various 

fields…Workshops Details 

• Half Day Programme x 2 Days 

• Time: 9am- 2pm  

• Requirements – Venue, Refreshments, Stationery, Speakers, Travel , PA System, videography 

• Workshop Topics  

o Sports, Arts  

o  Life Coaching –Entrepreneurship - Social and substance abuse 
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Project 4: Raising legends No Violence Tribute Event- (16 Days of 

activism) 

• National provinces 

• 10 000 Pax 

• Pledge wrist bands and brochures distribution at least minimum 20 000 per province 

• Recognition for Boys, Youth and men who made a pledge to becoming Raising legends 

ambassadors and those who are leading by an example in South Africa and Africa 

Project 5: Raising Legends – Conference 

• National 

• Boys and Men 

Project 5: Annual Awards and Gala Dinner Ceremonies  

The event is aimed at recognizes boys who are doing positive things at school level, tertiary and 

community level. 

Categories include  

• The Inspiration of the year – From Zero to Hero 

• Innovator of the year – Innovation & Creativity 

• A Hope Giver of the year – Community Impact 

• Ambassador of the year – Leadership in schools and community 

• Most promising of the year – Still in progress towards positive change 

• Influencer of the year 

• Entrepreneur of the year 
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Marketing & Media Campaign Plan 

 

• Online  

• Social Media 

• Website 

• Radio 

• Print 

• Radio 

• Personality Endorsements 

• Testimonials 

• Apparel 

• Posters 

• Flyers 
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 BUDGET ESTIMATE PER PROVINCE 

PROJECT 1:  SCHOOL AND COMMUNITY INTERVENTION AWARENESS PROGRAMME    

      R500 000.00 

PROJECT 2:  3 DAYS CERTIFIED WORKSHOPS IN 4 DIFFERENT FIELD FOR BOYS/YOUTH/MEN  

    R600 000.00  - R1M    

PROJECT 3:   NO VIOLENCE 16 Days of VIOLENCE TRIBUTE EVENT #RAISING LEGENDS# 

    Pledge Branded Wrist Bands  R30.00 

    Schools Badge    R40.00  

    Logistics     R500 000.00 

Project 4:   RAISING LEGENDS – MENS CONFERENCE 

       R1,2 000 000.00 

Project 5:   Annual Awards and Gala Dinner Ceremony 

   R2 000 000.00        

 

 

 

 

 



 

7 
 

BANKING DETAILS 

 

ACCOUNT NAME: HOPE GIVERS FOUNDATION (NPC) 

BANK NAME:   FIRST NATIONAL BANK 

ACCOUNT TYPE:  CHEQUE ACCOUNT 

ACCOUNT NO:    627 603 05 675 

CODE:    250 655 

CONTACT DETAILS FOR ENQUIRIES 

Project Manager 

Tsakani Mkhari – 

Mob: 082 714 2365/ 064 045 6698 

info@hopegiversfoundation.co.za 

tsakani@hopegiversfoundation.co.za 

Facebook: RAISINGLEGENDS/ HOPE GIVERS FOUNDATION 

WWW.HOPEGIVERSFOUNDATION.CO.ZA 
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